FIELD NOTES - 2026

The On-Page
SEO Checklist

for small business sites

Eight fixes, in the order that actually moves the needle, so you
canrankwithout hiringan agency. No tools required, field-
tested.
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The Checklist NO. ©21 - ON-PAGE SEO

WORK TOP TO BOTTOM — ORDERED BY EFFORT VS IMPACT

QUICK WINS

01 |:|

02 [:]

STRUCTURE

03 |:|
04 |:|

s []

DEPTH - DO

06 [:]

07 [:]

08 [:]

DO THESE FIRST

Title tag under 60 characters, keyword near the start

Thisis the bluelink people seein Google. Writeit fora human deciding whetherto click, not just the
algorithm.

Meta description under 155 characters, with a reason to click

Doesn't affect ranking directly, butit's your pitchin the results. An unwritten one means Google picks
arandom sentenceinstead.

DO THESE NEXT

One H1 per page, clear H2s and H3s underneath
Areader scanning for three seconds should know what the page coversjust from the headings.

URL is short, lowercase, hyphenated, keyword included

Drop stop wordslike "the," "a" and "and." Simple URLs are easier for Google and readers to
understand.

Internal links to relevant pages, with descriptive anchor text

Link blog posts torelated service pages using real phrases, not "click here." Helps Google map your
site.

THESE ONCE THE BASICS ARE LIVE

Content answers the search intent near the top of the page

Lengthisn't the goal. Fully answering the question, without making thereader hunt forit, iswhat
performs.

Every image has descriptive alt text

Helpsimage search find you, and helps screen readers describe yourimages to visually impaired
visitors.

Images compressed, unnecessary plugins removed, speed checked

Aslow pagelosesvisitors before they see yourcontent. One of the few factors Google measures
directly.
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KHOW It'S Working NO. 821 - TRACKING

Check Google Search Console monthly, not daily

Look at the specific pagesyou've changed. Average position moving up, with impressions holding steady
orclimbing,isthe signalto watch. On-page changestypically take fourto twelve weeksto show a
measurable shift.

High impressions, zero clicks usually means the title or meta descriptionisn't
earning the click

It'srarely asignthe whole page hasfailed. Gobacktoitems O1and 02 first.

Don't duplicate this checklist across near-identical pages

If two orthree pagesare chasing the same searchintent, consolidate into one strong page instead of
spreading the signal across several thinones.

Want someone to look at your site specifically?

This checklist covers the fixable basics. Getin touch and share your website, and I'll tell you
exactly which of these fixes itactually needs, no guesswork, no generic audit.
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